PRESS RELEASE
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REXEL EXPO 2019: OVERVIEW OF A RECORD EVENT DEDICATED TO DIGITAL AND
SERVICES
•
•
•

Rexel is a key player in the promotion and distribution of innovative energy solutions
More than 22,000 people came to discover the 1,800 exhibitors representing the connected
services and solutions offered to Rexel's customers
A fair largely dedicated to Rexel's know-how to satisfy the needs of its customers for digital
transformation and energy efficiency

Paris, October 21, 2019 - Rexel, promoter of innovative solutions in the distribution of energy products
and services, today announces the closing of Rexel Expo, which was held from October 14 to 18 at the
Porte de Versailles exhibition center in Paris.
The event, bringing together installers, integrators and major builders of the energy sector, set a new
record by gathering an attendance of 22,000 people. This year, the fair highlighted the services and
connected solutions offered to the Group's customers to facilitate their day-to-day business. Rexel Expo
allowed them to present the innovations of the sector’s main players to meet the need for energy
efficiency and digital transformation.
Thomas Moreau, CEO of Rexel France, declared: "Our business continues to accelerate towards digital
and personalization of services. That's why the 2019 edition of Rexel Expo, a veritable showcase of our
know-how, allowed us to present the innovative solutions that allow our customers to increase their
performance, accompanying them on a daily basis in their projects and in the development of their
activity.”
Among the highlights of the show, Rexel presented the new functionalities of its universal home
management solution, "Energeasy Connect," its connected solutions for industrial customers, its
expertise in smart buildings as well as the coming digital developments for its branches. Through its
suppliers and its own innovations, the Group presented a global ecosystem for its customers. Rexel is
thus positioned as a facilitator and aggregator of innovative solutions, at the heart of the value chain.
In line with its commitment to social and environmental responsibility, Rexel welcomed more than 150
students from all walks of life to this event. The show was also organized in an effort to minimize its
ecological footprint, and Rexel will donate to its Rexel Foundation for a better energy future, a sum
corresponding to the carbon impact of the tradeshow.

ABOUT REXEL GROUP
Rexel, worldwide expert in the multichannel professional distribution of products and services for the energy world,
addresses three main markets - residential, commercial and industrial. The Group supports its residential,
commercial and industrial customers by providing a tailored and scalable range of products and services in energy
management for construction, renovation, production and maintenance. Rexel operates through a network of some
2,000 branches in 26 countries, with nearly 27,000 employees. The Group’s sales were €13.37 billion in 2018.
Rexel is listed on the Eurolist market of Euronext Paris (compartment A, ticker RXL, ISIN code FR0010451203).
It is included in the following indices: SBF 120, CAC Mid 100, CAC AllTrade, CAC AllShares, FTSE EuroMid,
STOXX600. Rexel is also part of the following SRI indices: FTSE4Good, Ethibel Sustainability Index Excellence
Europe, Euronext VigeoEiris Eurozone 120, Dow Jones Sustainability Index Europe and STOXX® Global Climate
Change Leaders, in recognition of its performance in corporate social responsibility (CSR). Rexel is on the CDP
“Climate A List”. For more information, visit Rexel’s web site at www.rexel.com
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